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QUESTION NO: 1

What are feature specific to the SAP Commerce, financial services accelerator?

A. PunchOut functionality

B. Find Agent functionality

C. Add to cart functionality

D. Order management

ANSWER: B 

Explanation:

Find Agent functionality is a financial-services-specific capability because insurance, banking, and similar providers 
frequently combine digital self-service with assisted sales. The Financial Services Accelerator supports customer journeys in 
which a prospective customer can locate an appropriate agent or adviser and continue an engagement with that 
representative. This accommodates the relationship-driven sales model common in financial services, where product 
suitability, regulatory considerations, and personalized advice can require interaction with a qualified agent rather than a 
purely anonymous checkout journey.

SAP Commerce accelerators provide prebuilt, industry-oriented storefront and process capabilities intended to reduce 
implementation effort for particular business scenarios. In the financial-services context, agent discovery is therefore a 
meaningful accelerator feature: it connects the digital experience to an insurer’s or financial institution’s distribution network 
and helps customers move from product research toward assisted consultation. SAP describes SAP Commerce Cloud as 
supporting industry-specific, composable commerce experiences, while its accelerator approach provides reusable 
capabilities for implementing those experiences. See SAP’s SAP Commerce Cloud product page and the SAP Commerce 
Cloud documentation portal.

QUESTION NO: 2

You want to create a new web page. What are page templates used for? (2)

A. To add restrictions to a page

B. To specify the shared slots

C. To specify the layout of a page

D. To create page components

ANSWER: B C 

Explanation:

Page templates are used to specify the layout of a page and to specify the shared slots. In SAP Commerce CMS, a page 
template provides the reusable structural definition for a set of pages. It identifies the template view that renders the page 
and establishes the named content-slot positions available in that view, such as header, navigation, main-content, sidebar, 
or footer areas. This lets page creators build consistent pages without redefining the basic page structure each time.

The slots associated with a page template can be shared: a content slot defined at template level is available to pages using 
that template, enabling centrally managed content to appear consistently wherever the template is used. Individual pages 
can then populate or override applicable slots as allowed by the CMS configuration, while retaining the template’s common 
layout. Thus, templates concern reusable page structure and the slot framework through which shared content is delivered. 
SAP Commerce documentation describes CMS page templates and their slot relationships in its CMS architecture and 
authoring guidance. See the SAP Commerce Cloud documentation and the SAP Learning Journey for creating a storefront 
with SAP Commerce Cloud.
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You are applying order management integration in SAP Integrations. What should you consider? (3)

A. In order to use asynchronous order management, the module Order Management Services is required

B. The system supports asynchronous order management or synchronous order management, but not both together in the 
same deployment

C. In synchronous order management, the SAP backend is the leading system in the entire order process

D. In synchronous order management, Carts are not persisted in SAP Commerce

E. In asynchronous order management, orders are created and stored in SAP Commerce before being replicated to the SAP 
backend for fulfillment

ANSWER: C D E 

Explanation:

Synchronous order management uses the SAP back-end system, typically SAP ERP, as the authoritative system for sales-
order processing. During checkout, SAP Commerce sends the order request to the back end and relies on the resulting 
back-end sales order, which makes the SAP back end the leading system for the order process. This integration pattern 
does not require SAP Commerce to persist the cart as its own order before the back-end order is created; the checkout flow 
is completed through the synchronous back-end interaction.

Asynchronous order management follows a different sequence. SAP Commerce creates and persists the customer order 
locally first, then replicates the order to the SAP back end for subsequent fulfillment processing. This permits the storefront 
order placement to complete independently of the later back-end replication and provides SAP Commerce with its local order 
record while the integration is processed asynchronously.

These behaviors are part of the SAP Commerce integration approach for order management and are important when 
choosing the ownership of order data, the checkout interaction pattern, and the timing of ERP fulfillment. See the SAP 
Commerce Cloud documentation on the SAP Help Portal and SAP’s integration documentation resources at SAP Support.

QUESTION NO: 4

You would like to create a new web page based on existing content using SmartEdit. How can you do this? (3)

A. Clone a media item and edit its properties

B. Clone a page and edit its content

C. Clone a web site and edit it

D. Create a page based on an existing page template

E. Clone a component and edit it

ANSWER: B D E 

Explanation:

SmartEdit supports efficient content reuse through both page-level and component-level authoring. Clone a page and edit 
its content creates a copy of an existing page, including its structure and content slots, so an editor can adapt the copied 
content for a new page without starting from scratch. Create a page based on an existing page template is also a 
standard SmartEdit approach: the template supplies the predefined page layout and slots into which the editor can add or 
reuse content. This ensures that the new page follows the site’s intended layout and page structure. Finally, Clone a 
component and edit it enables an editor to reuse existing component content while creating a modified version for 
placement on the new page. Component cloning is particularly useful when most of the original component configuration or 
content should remain similar, but the new page requires targeted changes. Together, these capabilities let business users 
construct pages quickly while preserving established site structures and reusing approved content. SAP Commerce Cloud 
documentation for SmartEdit and CMS authoring is available in the SAP Commerce Cloud Help Portal. Additional SAP 
learning material is available at SAP Learning: SAP Commerce Cloud.
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QUESTION NO: 5

You want to feature a page on your storefront that can only be viewed by a special user group. What SAP Commerce user 
interface do you use to do this?

A. BackOffice Adaptive Search Perspective

B. BackOffice Sales Organization Perspective

C. BackOffice Product Cockpit

D. SmartEdit

ANSWER: D 

Explanation:

SmartEdit is the appropriate SAP Commerce user interface because it enables business users to manage storefront content 
and apply CMS restrictions to pages. In SmartEdit’s page editing context, a user can configure a page restriction based on a 
user group, so that the page is rendered only when the current customer belongs to the designated group. This supports 
common storefront scenarios such as member-only landing pages, privileged customer content, or pages intended for a 
particular customer segment.

The restriction is stored in the SAP Commerce CMS as a user-group restriction and is evaluated when the storefront 
resolves and renders the page for the current user. SmartEdit is designed for this type of content-management activity: 
creating and editing pages, placing components, controlling catalog versions, and managing page visibility through 
restrictions. The underlying CMS model includes user-group restrictions specifically for limiting CMS content according to a 
customer’s group membership. SAP’s SmartEdit documentation describes it as the web-based tool for managing and editing 
commerce storefront content, while the SAP Commerce CMS documentation covers restrictions as a mechanism for 
controlling when content is displayed.

References: SAP Help Portal: SmartEdit; SAP Help Portal: CMS Restrictions.

QUESTION NO: 6

You want a customer to receive an email after an order has been placed.

Which SAP Commerce capability should be used to create and send the email message?

A. The email services framework

B. SmartEdit

C. The promotion engine

D. Catalog synchronization

ANSWER: A 

Explanation:

The email services framework is correct. SAP Commerce provides email services and email business-process actions for 
generating messages from configured email templates and sending them through the configured mail service. Order 
confirmation is a typical use case for this capability.

SmartEdit can maintain CMS content but is not responsible for sending transactional email. The promotion engine evaluates 
promotion rules, while the synchronization process publishes catalog content. SAP Commerce platform capabilities are 
described in the SAP Commerce Cloud documentation.

QUESTION NO: 7
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Which SAP Commerce service should a developer use to create, save, and remove model instances?

A. FlexibleSearchService

B. ModelService

C. SessionService

D. TypeService

ANSWER: B 

Explanation:

ModelService is correct. SAP Commerce uses the service layer and model layer to work with persistent business objects. 
ModelService provides standard operations to create model instances, save changes, refresh models, and remove items.

Using ModelService keeps persistence operations within the SAP Commerce service-layer architecture instead of directly 
accessing the persistence layer. For more information, see the SAP Commerce Cloud documentation.

QUESTION NO: 8

Which SAP Commerce item stores the stock quantity for a product at a warehouse?

A. StockLevel

B. BaseStore

C. Consignment

D. DeliveryMode

ANSWER: A 

Explanation:

StockLevel is correct. A StockLevel item associates a product with a warehouse and maintains stock-related information, 
including the available quantity. SAP Commerce uses this information when determining product availability for a specific 
fulfillment location.

Stock levels allow the same product to have different availability values at different warehouses. This is essential for 
multichannel fulfillment, pickup, and sourcing scenarios. See the SAP Commerce Cloud documentation for inventory and 
order-management concepts.

QUESTION NO: 9

In Order Management Services module, what are the functionalities of Sourcing Allocation? (2)

A. Sourcing Service provides a fitness evaluation to perform calculations to determine the optimal sourcing locations or 
consignment configurations to source orders

B. Allocation Service can modify the sourcing result from the Sourcing Service

C. Sourcing Service offers functionality to determine the number of consignments and create the corresponding 
consignments

D. Allocation Service allows reallocation of items from a consignment to another warehouse

ANSWER: A B 
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Explanation:

Sourcing Allocation in SAP Commerce Order Management separates the decision about the best fulfillment plan from the 
subsequent use of that plan. Sourcing Service provides a fitness evaluation to perform calculations to determine the 
optimal sourcing locations or consignment configurations to source orders because sourcing strategies evaluate 
eligible fulfillment locations and possible fulfillment configurations. The fitness calculation supports selection of the most 
appropriate source or combination of sources for the requested order entries, considering the configured sourcing strategy 
and available sourcing information.

Allocation Service can modify the sourcing result from the Sourcing Service because allocation consumes the 
sourcing outcome and applies it to the order fulfillment process. This allows the selected sourcing configuration to be 
adjusted as order entries are allocated into the applicable fulfillment arrangement. Consequently, sourcing supplies an 
optimized proposal, while allocation operationalizes and, where required, updates that proposal for fulfillment processing.

This distinction is central to the OMS sourcing and allocation flow: sourcing evaluates candidates and configurations; 
allocation uses the resulting plan to prepare the order for downstream fulfillment. SAP Commerce documentation describes 
Order Management capabilities and fulfillment processing in the SAP Commerce Cloud documentation and in the SAP 
Commerce 1811 documentation.
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