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Topic Break Down

Topic No. of Questions

Topic 1, Marketing Planning and Performance 2

Topic 2, Consumer Profiling 10

Topic 3, Segmentation and Campaigns 23

Topic 4, Lead Management 2

Topic 5, Marketing Analytics 7

Topic 6, Marketing Administration 23

Topic 7, Integration 21

Topic 8, Extensibility 12

Total 100
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QUESTION NO: 1

You receive Accounts and Contacts originating in SAP ERP into your SAP Marketing Cloud application.

What is the required configuration to distinguish these entities in SAP Marketing Cloud?

A. Define different ID origins for Accounts and Contacts from SAP ERP

B. Define one ID origin for Accounts and Contacts from SAP ERP

C. Define a team member Role for Accounts and Contacts

D. Define a function for Accounts and Contacts

ANSWER: A 

Explanation:

Define different ID origins for Accounts and Contacts from SAP ERP. In SAP Marketing Cloud, an ID origin identifies both the 
source and the semantic context of an incoming business-partner identifier. SAP ERP can provide identifiers for 
organizational business partners, represented as accounts, and for individual business partners, represented as contacts. 
Configuring separate ID origins ensures that SAP Marketing Cloud can reliably recognize the entity type associated with 
each inbound identifier during replication and identity resolution.

This distinction is important because account and contact records have different business roles and are processed in 
different relationship contexts. A contact can be linked to an account, while each entity must retain a clear, stable external 
key for updates, deduplication, segmentation, and downstream campaign-related processing. Separate ID origins prevent an 
ERP account number and an ERP contact number from being interpreted as identifiers from the same logical identifier 
namespace. The ID-origin setup must therefore be in place before or alongside the integration replication configuration so 
inbound data is assigned consistently. SAP describes ID origins and business-partner data concepts in its SAP Marketing 
Cloud documentation and learning content: SAP Marketing Cloud documentation and SAP Learning.

QUESTION NO: 2

You want to see sales order interactions on the contract profile and be able to differentiate and filter on Web shop orders or 
physical store orders. How do you configure this? (2)

A. Assign an interaction type and communication medium to the interaction channel

B. Assign media types and an interaction type to the communication medium

C. Define media types for both the web shop and physical store

D. Set up separate interaction channels for the web shop and physical store

ANSWER: A D 

Explanation:

Set up separate interaction channels for the web shop and physical store so that sales-order interactions arriving from each 
business context carry a distinct channel value. Interaction channels are available as interaction attributes in SAP Marketing 
Cloud, enabling users to distinguish the origin of the sales order when reviewing interactions on a contact profile and to filter 
profile timelines or interaction results accordingly. Assign an interaction type and communication medium to the interaction 
channel to complete the channel configuration. The interaction type identifies the business event represented by the 
incoming record, such as a sales-order interaction, while the communication medium supplies the relevant medium context 
for that channel. Together, the dedicated channel definitions and their assigned interaction type and medium ensure that 
web-shop and physical-store sales orders are consistently classified as separate interaction sources throughout profile and 
segmentation-related use cases. SAP describes interaction data and its use in customer profiles in the SAP Help Portal; 
SAP Learning also provides implementation learning content for SAP Customer Experience products at SAP Learning.

QUESTION NO: 3
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Where do you maintain rule expressions when creating a suppression rule?

A. In rule sets

B. In rules

C. In the decision table

D. In the rules framework

ANSWER: C 

Explanation:

In the decision table is correct. When configuring a suppression rule in SAP Marketing Cloud, the rule logic is maintained 
as rule expressions in a decision table. The decision table provides a structured way to define the relevant conditions, 
evaluate attribute values, and determine whether a contact or business object meets the criteria that should cause 
suppression. This approach supports transparent and maintainable business logic, because conditions and their resulting 
actions can be reviewed in a tabular format as part of the rule definition. Suppression rules are used to ensure that 
communications or processing steps exclude records meeting defined business, consent, or contact-policy criteria. 
Maintaining the expression in the decision table therefore directly connects the evaluated conditions to the suppression 
outcome. SAP’s documentation for its business-rules capabilities describes decision tables as a means of modeling and 
maintaining conditional business logic in a tabular form. For SAP product documentation and rule-modeling concepts, see 
the SAP Marketing Cloud documentation and the SAP Business Rules documentation.

QUESTION NO: 4

What are some of the steps to create a user? (2)

A. Create a Communication User and Communication Arrangement

B. Export a .CSV file to SAP Cloud Platform Identity Authentication

C. Create a contact

D. Create an employee

ANSWER: C D 

Explanation:

Creating a contact and creating an employee are foundational steps for setting up an internal user in SAP Marketing Cloud. 
The contact record establishes the person’s master-data identity, including the personal and contact information that is used 
consistently by the application. The employee record then identifies that person as an internal employee and supplies the 
employee-related organizational context needed for access to SAP Marketing Cloud business functions. Together, these 
records support the user lifecycle before or alongside identity and authorization provisioning, which is managed through the 
tenant’s identity and access-management setup. Maintaining accurate contact and employee data is especially important 
because authorizations, organizational assignments, and the ability to perform employee-specific activities depend on a 
correctly established internal-person record. SAP’s documentation for SAP Marketing Cloud describes the relevant 
administration and master-data processes in the SAP Marketing Cloud documentation. SAP also provides general guidance 
for identity lifecycle and user administration in cloud landscapes through the SAP Cloud Identity Services documentation.

QUESTION NO: 5

Which statements apply when permission checks are performed for an email campaign? (2)

A. A contact with an objection for the relevant communication purpose is excluded from the email communication

B. Permission data is evaluated for the relevant communication category and communication medium

C. A campaign manager can override an objection by assigning the contact to a target group
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D. Permission checks are performed only for landing pages

ANSWER: A B 

Explanation:

A contact who has recorded an objection for the relevant communication purpose is not eligible to receive the email. 
Campaign execution uses the maintained permission information to prevent communication that conflicts with the contact's 
preferences.

Permission data is evaluated in the context of the relevant communication category and communication medium. This allows 
a contact to grant or withdraw consent for one type of communication without necessarily affecting all other communication 
purposes or channels.

Permission management supports consent-aware campaign execution in SAP Marketing Cloud. See the SAP Marketing 
Cloud Help Portal.

QUESTION NO: 6

What interaction contact type do you use when you map an individual customer in SAP Cloud for Customer to SAP 
Marketing Cloud?

A. Contact

B. Business partner

C. Consumer

D. Corporate account

ANSWER: C 

Explanation:

Consumer is the appropriate interaction contact type for an individual customer replicated from SAP Cloud for Customer to 
SAP Marketing Cloud. In SAP Marketing Cloud, the interaction contact model distinguishes people acting in a personal 
capacity from business entities and from people associated with an organization. An individual customer represents a natural 
person, so it must be created and handled as a consumer interaction contact. This classification supports a consistent 
contact master record and lets marketing processes use the person’s attributes, permissions, interactions, segmentation 
data, and campaign-related information in the intended consumer context.

During integration mapping, preserving this semantic distinction is important because SAP Marketing Cloud uses the 
interaction contact type to organize master data and relationship information correctly. The consumer type therefore ensures 
that an individual customer arriving from SAP Cloud for Customer is represented as a person rather than as an 
organizational entity. SAP’s product documentation for the relevant cloud solutions is available in the SAP Marketing Cloud 
Help Portal and the SAP Cloud for Customer Help Portal.

QUESTION NO: 7

What should you consider during data load? (2)

A. During synchronous processing no data is uploaded if an error occurs during upload

B. During synchronous upload of entities, parallel upload of entities is allowed

C. Transactional data object types are uploaded before master data object type

D. Microsoft Excel formats the timestamp incorrectly when opening the file

ANSWER: A D 
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Explanation:

During synchronous processing no data is uploaded if an error occurs during upload. Synchronous loading is intended to 
provide transactional consistency for the processed request: the system validates the supplied data and, if an error prevents 
successful processing, does not persist a partial upload from that request. This behavior is especially important when loading 
related marketing data because it prevents incomplete records from becoming available for segmentation, campaigns, or 
downstream processing.

Microsoft Excel formats the timestamp incorrectly when opening the file. Data-load templates and exported files can contain 
timestamps in technical, standardized formats, whereas Excel may automatically interpret and reformat date/time values 
according to local regional settings or its own conversion rules. This can alter the displayed value and can lead to invalid or 
unintended timestamps if the file is saved again before import. Therefore, implementation teams should protect timestamp 
columns from automatic conversion and use the prescribed import format. SAP’s general documentation portal is available at 
SAP Help Portal, and SAP’s guidance on importing and exporting spreadsheet data is available at Microsoft Support.

QUESTION NO: 8

Which OData URL suffix do you use to retrieve the metadata document of an OData service?

A. $metadata

B. $filter

C. $expand

D. $orderby

ANSWER: A 

Explanation:

The $metadata URL suffix retrieves the metadata document for an OData service. The metadata describes the entity data 
model exposed by the service, including entity types, properties, associations, entity sets, and supported operations. API 
consumers use it to understand the service structure before sending requests.

The OData protocol and metadata concepts are documented at OData Documentation.

QUESTION NO: 9

What can you do with the Export Software Collection App?

A. Upload from Quality system

B. Export campaign history

C. Check items for inconsistencies and dependencies

D. Create a change project

ANSWER: C 

Explanation:

Check items for inconsistencies and dependencies is correct. In SAP Marketing Cloud, software collections group 
configuration and extensibility content so it can be transported through the landscape. Before a collection is exported, the 
Export Software Collection app runs checks on the selected content. These checks help ensure that the collection is 
transportable by identifying consistency issues and by analyzing dependent objects that must also be included or considered 
for a successful import into the target tenant. This validation step is important because configuration objects often refer to 
other configuration, custom fields, business objects, or related artifacts. Detecting such dependencies before export prevents 
incomplete transports and reduces the risk of activation or runtime issues after import. The app therefore supports controlled 
lifecycle management of implementation content: a collection is prepared, validated for dependencies and inconsistencies, 
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and then exported for transport using the appropriate SAP cloud transport process. SAP documentation on software 
collection export and transport management is available in the SAP Marketing Cloud documentation and in SAP's Cloud 
Transport Management documentation.

QUESTION NO: 10

Which types of data can SAP Marketing Cloud consume from SAP Commerce for marketing use cases? (2)

A. Product data

B. Interaction data

C. Business roles

D. Campaign approval workflows

ANSWER: A B 

Explanation:

Product data can be consumed from SAP Commerce to provide the product information needed for product-related 
segmentation, recommendations, and personalized campaign content.

Interaction data can also be consumed to represent customer behavior in the commerce storefront, such as browsing, cart-
related events, and purchase-related activities. These interactions enrich the customer profile and can be used for 
segmentation and triggered marketing scenarios.

SAP Marketing Cloud and SAP Commerce integration scenarios are described in the SAP Marketing Cloud Help Portal and 
the SAP Commerce Cloud Help Portal.
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