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Topic 5, Emarsys Customer Engagement Al 8
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QUESTION NO: 1

What are some of the configurations that are required before you can start sending emails via SAP Emarsys Customer
Engagement? Note: There are 2 correct

Answer: to this question.

Explanation:

A. Send Time Optimization
B. DNS configuration

C. Deliverability Advisor

D. Reply Management

ANSWER: B D

Explanation:

DNS configuration is required because SAP Emarsys Customer Engagement must send from a properly configured and
authenticated sending domain. Configuring the required DNS records establishes the technical foundation for domain
authentication and supports reliable message delivery. This setup enables mailbox providers to validate that Emarsys is
authorized to send mail for the organization’s domain, which is an essential prerequisite before production email sending
begins. The domain and DNS setup should therefore be completed and validated as part of initial email-channel
implementation.

Reply Management is also required because every commercial email program needs a defined process for handling
recipient replies. In Emarsys, reply-management configuration determines how replies to campaign messages are handled,
such as routing them to an appropriate mailbox or processing them according to the organization’s operational policy.
Establishing this configuration before campaigns are activated ensures that recipient communications are not lost and that
the sending setup is operationally ready. SAP Emarsys implementation learning materials cover the initial configuration of
email sending and related channel settings; see the SAP Emarsys Customer Engagement implementation learning journey
and the SAP Emarsys Help Center.

QUESTION NO: 2

You are configuring the SAP Emarsys Customer Engagement plug-in for Shopify. What is the first data set you should
enable?

A. Web Extend
B. Product data
C. Customer data

D. Order data

ANSWER: C

Explanation:

Customer data should be enabled first because it establishes the synchronized customer/contact records that form the
identity foundation of the Shopify integration in SAP Emarsys Customer Engagement. The plug-in uses this synchronization
to transfer Shopify customer attributes and associate Shopify customers with Emarsys contacts. Establishing these records
first ensures that later commerce events and transactional information can be reliably linked to the appropriate customer
profiles.

This order is important operationally: customer identities and their field mappings must be available before the integration
begins processing data that depends on a recognizable customer context. After customer synchronization is configured and
running, the remaining commerce-related data sets can be enabled in the intended sequence, allowing Emarsys to build
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usable customer profiles for segmentation, personalization, and automated engagement. SAP Emarsys integration guidance
and Shopify-specific setup resources are available in the Emarsys Integrations documentation and the SAP Emarsys
Customer Engagement documentation.

QUESTION NO: 3

Which two mailboxes are the best practice for the Yahoo complaint feedback loop setup?

Note: There are 2 correct

Answer: to this question.

Explanation:

A. complaint@your.senderdomain.com
B. abuse@your.senderdomain.com

C. bounces@your.senderdomain.com

D. postmaster@your.senderdomain.com

ANSWER: BD

Explanation:

abuse@your.senderdomain.com and postmaster@your.senderdomain.com are the appropriate role-based mailboxes
for a Yahoo complaint feedback loop setup. These addresses are established operational contacts for a sending domain and
should be monitored by the team responsible for email deliverability, abuse handling, and sender-reputation issues. A
complaint feedback loop provides reports when recipients identify messages as spam, allowing the sender to promptly
suppress those recipients and investigate the relevant campaign, list source, or consent record.

Using the standardized abuse and postmaster addresses also ensures that mailbox providers and other operators have
dependable contacts for abuse reports and email-system administration. RFC 2142 specifies both addresses as common
mailbox names for operational communication: REC 2142: Mailbox Names for Common Services. Yahoo's sender guidance
emphasizes managing complaint rates and maintaining responsible sending practices, which requires that feedback-loop
and compliance contacts are actively maintained: Yahoo Sender Hub. Monitoring these role accounts supports timely action
on user complaints and helps protect the domain’s long-term sending reputation.

QUESTION NO: 4

Which of the following statements apply when using Google Product Feed (GPF)?
A. Multiple GPFs are supported for clients who target multiple countries.

B. United States is selected as the default locale if a language is not supported.
C. A custom field can be inserted using c_* format.

D. Multiple GPFs are not supported for clients who use multiple languages.

ANSWER: AB

Explanation:

When using Google Product Feed (GPF) in SAP Emarsys, multiple feeds can be configured when a business targets
multiple countries. This allows localized catalog and targeting requirements to be handled at the country level, which is
important because product availability, currencies, and Google Merchant Center targeting can differ across markets. SAP
Emarsys also applies a fallback locale when it cannot match a configured or supported language; in this situation, the United
States locale is selected as the default. This fallback helps ensure that feed processing can continue with a predictable
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locale rather than failing because of an unsupported language setting. These behaviors should be considered during
catalog-feed planning, particularly for international implementations, so that country-specific feed configurations and locale
expectations are documented before synchronizing products. SAP’s product-catalog guidance describes the catalog data
used by engagement features, while Google’s Merchant Center documentation explains the country and language context
required for product data feeds. See SAP Emarsys Customer Engagement documentation and Google Merchant Center
product data specification.

QUESTION NO: 5

In your test campaign, only 50% of push messages are delivered. The error message states "Invalid push token". What do
you do?

A. Add iOS and Android platform-specific values for your messages.
B. Check your segmentation criteria and only include push-enabled users.
C. Create a silent push message.

D. Check the SDK version in your app.

ANSWER: B

Explanation:

Check your segmentation criteria and only include push-enabled users. A push token is the device-specific registration
identifier that allows SAP Emarsys Customer Engagement to address a mobile app installation through Apple Push
Notification service or Firebase Cloud Messaging. An “Invalid push token” delivery result means that the selected audience
includes contacts for which the stored token cannot be used for push delivery. This can occur naturally when an app is
uninstalled, a device registration changes, or the operating system provider invalidates a previous registration.

For a test campaign, the audience should therefore be restricted to contacts that are currently push-enabled. Using the push-
enabled criterion ensures that the campaign is aimed at contacts with an active push registration, rather than broadly
targeting contacts who may have historical, obsolete, or no usable device registration. This makes the test delivery result
representative of the configured mobile audience and avoids interpreting an audience-data issue as a message-content
issue. SAP’s Emarsys documentation describes push messaging and its mobile-app registration prerequisites in the SAP
Emarsys Customer Engagement documentation. For implementation-level context on device registration and token handling,
see the official Emarsys Android Mobile SDK documentation.

QUESTION NO: 6

Sarah left a product in her cart on your website. You'd like to build an automated customer journey so that she completes her
purchase. Which trigger option from the list below do you need to use in your Interactions program?

A. Web Extend event
B. Wishlist event
C. Product catalog update

D. Mobile event

ANSWER: A

Explanation:

Web Extend event is the appropriate trigger because cart activity on a website is collected by the SAP Emarsys Web

Extend JavaScript API. When a known contact adds a product to a cart, Web Extend sends the relevant behavioral event
and product context to Emarsys. An Interactions program can use this event data to identify the cart-related behavior and
initiate an automated abandoned-cart journey, such as sending a reminder email or presenting a tailored follow-up action.
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Web Extend is designed to capture website browsing and commerce behavior, including product views, cart updates,
purchases, and related customer interactions. This makes it the event source that connects Sarah’s on-site cart action to an
Interactions automation. The program can then use the available event and product data to personalize its downstream
messaging and encourage completion of the purchase. Correct Web Extend implementation, including identification of the
visitor where possible and transmission of the cart event, is essential for the journey to be triggered for the appropriate
contact. See the SAP Emarsys Web Extend documentation and the SAP Emarsys Interactions documentation.

QUESTION NO: 7

You need to update some existing contacts records using the SAP Emarsys Customer
Engagement API. What is the correct method to use?

A. GET

B. DELETE

C. PUT

D. POST

ANSWER: C

Explanation:

PUT is the correct HTTP method for updating existing contact records through the SAP Emarsys Customer Engagement
API. The contact-update operation targets an already identified contact record and sends the field values that must be
written for that contact in the request body. In REST-oriented APIs, PUT is conventionally used to create or replace the
representation at a known resource location; Emarsys applies this pattern for its contact update endpoint. The
implementation must authenticate the API request, identify the contact using the supported contact identifier, and provide
contact fields in the format expected by the endpoint. Updating contacts through the API is useful for synchronizing profile
attributes, consent-related values where applicable, and other customer data from an external system into Emarsys. SAP’s
Emarsys documentation provides the product and developer guidance needed to configure APl access and use its available
endpoints. The HTTP definition of PUT also describes its intended idempotent update semantics: repeating the same
successful request has the same intended resulting resource state. See the SAP Emarsys documentation and RFC 9110,
PUT.

QUESTION NO: 8

You want to build a comma-separated values (CSV) file and import it into SAP Emarsys Customer Engagement. Which of
the following rules apply? Note: There are 2 correct

Answer: to this question.

Explanation:

A. Do not use field values longer than 32 KB.
B. Always use UTF-8 encoding.

C. Do not use more than 128 columns.

D. When a field does not have a value, leave it empty.

ANSWER: BD

Explanation:
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SAP Emarsys Customer Engagement imports should use UTF-8 encoding because it provides consistent handling of
international characters, accented characters, and other non-ASCII data. This is particularly important for contact data such
as names, addresses, and custom-field values. Saving the source file in UTF-8 helps ensure that characters are interpreted
correctly during processing rather than being corrupted or displayed incorrectly after import.

For a field that has no value, the CSV record should contain an empty value for that field. In a comma-separated file, this
means retaining the appropriate delimiter structure while leaving the value between delimiters blank. This accurately
represents missing data and permits the file’s values to remain aligned with the mapped Emarsys fields. It also supports
predictable import behavior when records include optional data fields.

These file-preparation practices are part of ensuring that contact imports can be parsed reliably and that the imported data
retains its intended character representation and field structure. See SAP Emarsys guidance on preparing a data file for
import and the SAP Emarsys Customer Engagement Help Center.

QUESTION NO: 9

Who is the Security Settings page of the Management menu available to?
A. Account owners and administrators

B. Account owners

C. Operators

D. Administrators

ANSWER: B

Explanation:

The Security Settings page in the Management menu is available to Account owners. In SAP Emarsys Customer
Engagement, the account owner role has the highest level of account-level authority and is responsible for controls that
affect the security posture of the entire account. Security Settings contains sensitive configuration choices, such as controls
related to access and authentication, so SAP Emarsys restricts this area to the designated account owner rather than
making it broadly available to users with operational or administrative responsibilities.

This role-based restriction supports the principle of least privilege: users should receive only the permissions needed for their
responsibilities, while high-impact security administration remains with the individual accountable for the Emarsys account.
Account ownership is therefore distinct from general administration of users, campaigns, assets, or day-to-day operational
activities. For current role and account-management guidance, consult the SAP Emarsys Help Center and SAP’s SAP
Emarsys Customer Engagement documentation.

QUESTION NO: 10

Your current loyalty plan is for the US only. The currency is: point. A new loyalty campaign is being planned by your
marketing team and they want end users to collect stars in this campaign. Which of the following statements apply? Note:
There are 2 correct

Answer: to this question.

Explanation:

A. You can only use points if your loyalty plan is based on points.
B. You can set multiple currencies in one account.

C. You can set multiple currency handling under Loyalty Management > Account settings.

D. You cannot use plural in the name of the currency.
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ANSWER: AB

Explanation:

You can only use points if your loyalty plan is based on points. is correct because a loyalty plan’s currency defines the
unit that is credited, debited, displayed in member balances, and used by the plan’s loyalty campaigns and rewards. A
campaign cannot simply use a different unit, such as stars, while operating against a plan configured with points as its
applicable currency. The campaign design must therefore align with the currency configuration of the loyalty account and
plan.

You can set multiple currencies in one account. is also correct. SAP Emarsys Loyalty supports configuring more than
one loyalty currency within an account when the business model requires distinct units, such as points and stars. This
enables the organization to retain the existing points-based loyalty activity while creating a campaign that awards stars,
provided the relevant currency is configured and then selected appropriately in the campaign and loyalty setup. Currency
configuration is an account-level capability, so it should be defined before implementing earning rules, rewards, and member
communications that rely on the new unit. For SAP Emarsys product documentation and Loyalty-related configuration
resources, see the SAP Emarsys Loyalty documentation and the SAP Emarsys Help Portal.
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