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Topic Break Down

Topic No. of Questions

Topic 1, Career Site Builder 56

Topic 2, Candidate Experience 14

Topic 3, Project Team and Resources 4

Topic 4, Recruiting Marketing 21

Topic 5, Site Management 5

Total 100
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QUESTION NO: 1

Which of the following are features on the search component that allow picklist searches (Show More Options)?Note: There 
are 2 correct answers to this question.

A. The picklist search is automatically populated with all picklist values configured in Picklist Center.

B. The picklist search does NOT support the use of foundation/generic objects.

C. The picklist search gives customers access to 18 fields that they can add as search filters.

D. The picklist search is dynamically populated with values from the career site’s active jobs.

ANSWER: C D 

Explanation:

In Career Site Builder, the Search component’s Show More Options capability can expose additional fields as filters, 
enabling candidates to refine job-search results beyond the primary keyword and location criteria. The supported 
configuration provides customers with access to 18 fields that can be added as search filters. This lets an organization select 
the fields that are meaningful for its recruiting process and present them as additional candidate-facing search criteria.

Picklist-search values are also dynamically generated from the active jobs available on the career site. Consequently, 
candidates see values that correspond to currently available job data, helping ensure that the filter choices remain relevant 
to the jobs that can actually be returned in search results. This dynamic behavior is fundamental to the search experience: 
the available filter values reflect the active requisitions and their associated posting data rather than requiring a separately 
maintained static list for the candidate search interface.

For SAP’s Recruiting documentation and Career Site Builder guidance, see the SAP SuccessFactors Recruiting 
documentation and the SAP Help Portal search for Career Site Builder search-component documentation.

QUESTION NO: 2

Where is the Job Alerts Email Template configured?

A. E-Mail Notification Templates Settings

B. Command Center

C. Recruiting Email Triggers

D. Career Site Builder

ANSWER: D 

Explanation:

The Job Alerts Email Template is configured in Career Site Builder. Job alerts are a candidate-facing Career Site Builder 
capability: candidates can create alerts based on job-search criteria and receive messages when newly posted jobs match 
those criteria. Because the alert experience, branding, and candidate communications belong to the external career site, the 
corresponding email template is maintained in Career Site Builder rather than in the general recruiting notification framework. 
An administrator opens the relevant career site in Career Site Builder and uses its tools/settings for job-alert configuration to 
maintain the template content and its site-specific presentation. This allows the alert message to align with the career-site 
brand and to use the job-alert functionality associated with that site. SAP’s Recruiting documentation identifies Career Site 
Builder as the administration environment for candidate experience and career-site features, including candidate-facing 
communications and job-search experiences. See the SAP SuccessFactors Recruiting documentation and SAP’s Recruiting 
Candidate Experience learning journey for the Career Site Builder configuration context.

QUESTION NO: 3

Which of the following encrypts personal data used in the recruiting process?
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A. Identity Authentication Service (IAS)

B. Data Retention Time Management (DRTM)

C. Secure Socket Layer (SSL)

D. Data Privacy Consent Statement (DPCS)

ANSWER: C 

Explanation:

Secure Socket Layer (SSL) is the correct answer because it protects personal data while it travels between a candidate’s 
web browser and the SAP SuccessFactors Recruiting application. Recruiting processes commonly transmit sensitive 
information, such as candidate profiles, contact details, résumés, application responses, and login-session information. SSL, 
now generally implemented through its successor Transport Layer Security (TLS), establishes an encrypted HTTPS 
connection so that data cannot be read or altered by an unauthorized party while it is in transit across a network. This 
transport-layer protection is fundamental to securely accessing recruiting career sites, candidate-facing pages, and recruiter 
administration pages. The protection applies to the communication channel rather than changing the recruiting business data 
itself, helping preserve confidentiality and integrity during each browser-to-service exchange. SAP documents its security 
and data-protection commitments through the SAP Trust Center data-security resources. SAP SuccessFactors product 
documentation, including platform security and administration material, is available from the SAP SuccessFactors Platform 
documentation.

QUESTION NO: 4

Your customer has six content-page topics. The topics must be available in two brands and three languages. How many 
Content pages should be created?

A. 6

B. 12

C. 18

D. 36

ANSWER: D 

Explanation:

36 is correct. In Career Site Builder, pages are maintained in the applicable brand and language context. Each of the six 
topics requires a page for each of the two brands and each of the three languages. The calculation is 6 × 2 × 3 = 36. This 
enables the customer to maintain the appropriate localized content and brand-specific experience for every required 
combination. See the SAP SuccessFactors Career Site Builder documentation.

QUESTION NO: 5

Where can you create links to hard-to-fill jobs on the Home page?Note: There are 2 correct answers to this question.

A. Within the category dropdown menu in the header

B. Within the Featured Jobs component

C. Within the Top Job Searches link in the footer

D. Within the content dropdown menu in the header

ANSWER: A B 
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Explanation:

Within the category dropdown menu in the header and within the Featured Jobs component are both supported ways to 
promote hard-to-fill requisitions on an SAP SuccessFactors Recruiting career site home page. The category navigation can 
be configured to expose a targeted job-search link in the site header. This lets candidates reach a prefiltered list of jobs 
directly from the primary navigation, which is useful when a recruiting team needs persistent visibility for a priority area, 
location, or job group.

The Featured Jobs component is designed to highlight selected jobs on the home page itself. Administrators can configure it 
to display specific job requisitions or a defined job search, giving urgent or strategically important vacancies prominent 
placement in the candidate experience. Both approaches create direct, candidate-facing paths to the relevant jobs and can 
be used together: navigation provides an always-available link, while featured content provides strong visual promotion on 
the page. SAP’s Recruiting documentation and learning resources describe Career Site Builder configuration concepts, 
including home-page components and candidate-facing job-search navigation: SAP SuccessFactors Recruiting 
documentation and SAP Learning: SuccessFactors Recruiting.

QUESTION NO: 6

What are some leading practices regarding the timing of the Advanced Analytics implementation?Note: There are 3 correct 
answers to this question.

A. Advanced Analytics can be implemented when the applicant status set is created.

B. Even if Advanced Analytics is configured much later, Advanced Analytics reports contain data beginning when the Career 
Site Builder career site went live.

C. Implement Advanced Analytics immediately following the Career Site Builder site go-live.

D. The steps to implement Advanced Analytics must be completed over two or more days.

E. The fields the customer wishes to report on do NOT need to be considered until the Advanced Analytics implementation 
has begun.

ANSWER: A C D 

Explanation:

Advanced Analytics should be implemented immediately after the Career Site Builder career site is live so that the 
production candidate journey, source information, and recruiting-process activity can be measured as soon as possible. 
Implementing it at this point also lets the project team validate that analytics-related configuration is aligned with the live 
career-site experience rather than with a preproduction design.

The implementation activities must be completed across two or more days because the process includes configuration and 
subsequent system processing or data availability that cannot be fully validated in a single day. Planning this timing into the 
deployment schedule provides the team with the necessary interval to complete and verify the setup.

The applicant status set should be created before or as part of the Advanced Analytics setup because analytics reporting 
needs the recruiting process statuses that will be used to organize and evaluate candidate progression. Establishing the 
status set at that stage ensures that reporting is associated with the intended candidate workflow from the outset. SAP Help 
documentation for Recruiting and Career Site Builder is available at SAP SuccessFactors Recruiting and SAP 
SuccessFactors Career Site Builder.

QUESTION NO: 7

Who delivers the sitemap links to Google and Bing after the Career Site Builder site has been moved to Production?

A. Consultant submits a request through the SAP Support Portal

B. Functional consultant or customer

C. Professional Services
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D. Consultant submits a request through the SAP SuccessFactors HXM Cloud Operations Portal

ANSWER: B 

Explanation:

Functional consultant or customer is correct because sitemap submission is an external search-engine administration 
activity performed after the Career Site Builder career site is live in Production. The implementation team or customer 
obtains the Production sitemap URL from the deployed site and submits it through the organization’s own verified Google 
Search Console and Bing Webmaster Tools accounts. These accounts are tied to the customer’s web-property ownership 
and search-engine administration, so the customer or its functional implementation representative is responsible for 
completing the submission and monitoring indexing results. Submitting the sitemap helps Google and Bing discover the 
career-site pages and job content efficiently; it does not itself guarantee indexing, because each search engine continues to 
crawl and evaluate URLs according to its normal processes. Google documents that sitemap URLs can be submitted in 
Search Console, and Bing provides comparable sitemap management through Bing Webmaster Tools. See Google Search 
Central: Build and submit a sitemap and Bing Webmaster Tools: Sitemaps.

QUESTION NO: 8

Which actions help ensure that candidate-facing images are accessible on a Career Site Builder site?Note: There are 3 
correct answers to this question.

A. Provide meaningful, unique alt text for informative images.

B. Maintain alt text in every enabled site language.

C. Avoid embedding important text in images.

D. Use the file name as the alt text for every image.

E. Remove alt text from images that link to important content.

ANSWER: A B C 

Explanation:

Informative images should have meaningful, unique alternative text so that screen-reader users can understand their 
purpose. The alternative text should be maintained in each enabled site language to provide an equivalent localized 
experience. Avoiding embedded text in images also supports accessibility because text within an image cannot be reliably 
resized, translated, or announced by assistive technologies. These practices support an inclusive candidate experience 
across devices and languages. See the W3C guidance on images and the SAP SuccessFactors Recruiting documentation.

QUESTION NO: 9

What are some leading practices regarding text on websites?Note: There are 3 correct answers to this question.

A. Use high contrast text, for example, black text on a white background.

B. Use half the word count or less than conventional writing.

C. Avoid using bulleted or numbered lists.

D. Break up lengthy content and separate with headings.

E. Use a serif font (such as Times New Roman), rather than a sans-serif font (such as Arial).

ANSWER: A B D 

Explanation:
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Website text should be easy to scan, read, and understand quickly, particularly for candidates who may be viewing career-
site content on a mobile device. “Use high contrast text, for example, black text on a white background.” supports readability 
by making letterforms clearly distinguishable from the page background. Appropriate contrast is also an important 
accessibility practice for people with low vision or reduced contrast sensitivity. The Web Content Accessibility Guidelines 
provide measurable contrast requirements and guidance at W3C: Contrast (Minimum).

“Use half the word count or less than conventional writing.” reflects web-writing practice: online readers tend to scan for 
relevant information rather than read every sentence in sequence. Concise, direct copy helps applicants locate role details, 
benefits, and next steps efficiently. “Break up lengthy content and separate with headings.” makes longer information 
digestible, creates a meaningful visual structure, and lets users navigate directly to the section that addresses their needs. 
Headings also convey document structure to assistive technologies, as described in W3C: Tips for Writing Web Content. 
Together, concise wording, strong contrast, and well-structured headings improve usability and accessibility across the 
candidate experience.

QUESTION NO: 10

Your customer is planning to host a virtual job fair to connect with potential candidates who have experience in the medical 
industry. You create a Candidate Profile Extension field with an associated picklist.Where will you add this field so that 
candidates can complete it during the job fair even if they do NOT apply for a job?

A. Add the field to a data capture form.

B. Add the field to the Application template.

C. Add the field to the Candidate Profile template.

D. Add the field to the Create an Account page.

ANSWER: A 

Explanation:

Add the field to a data capture form. In SAP SuccessFactors Recruiting, data capture forms are designed to collect 
candidate information independently of a specific job application. They can be used for recruiting events such as virtual job 
fairs, talent communities, landing pages, or campaigns, allowing prospective candidates to submit relevant profile details 
even when they are not applying to an open requisition. A Candidate Profile Extension field with a picklist is appropriate for 
gathering structured information such as medical-industry experience or specialty, because candidates can select a 
standardized value that recruiters can use for later searching, segmentation, and follow-up. After a candidate submits the 
form, the collected value is stored against the candidate profile, enabling the organization to build a pipeline of interested 
event attendees and identify suitable candidates when relevant roles become available. This supports the stated 
requirement: participation in the job fair must not depend on completing an application. SAP Recruiting documentation 
covers candidate-facing recruiting processes and candidate data collection capabilities in the SAP SuccessFactors 
Recruiting documentation. Additional implementation and configuration guidance is available through the SAP 
SuccessFactors Recruiting learning resources.

https://vtsimu.com/redirect?url=https%3A%2F%2Fdumpsboss.co
https://vtsimu.com/redirect?url=https%3A%2F%2Fdumpsboss.co%2Fid%2F7497
https://www.w3.org/WAI/WCAG21/Understanding/contrast-minimum.html
https://www.w3.org/WAI/tips/writing/
https://help.sap.com/docs/SAP_SUCCESSFACTORS_RECRUITING
https://help.sap.com/docs/SAP_SUCCESSFACTORS_RECRUITING
https://learning.sap.com/products/successfactors-recruiting
https://learning.sap.com/products/successfactors-recruiting

